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29th November — 3" December 2017
The Trusts Arena, Waitakere

Floral Fashion Marquee Exhibitor Information & Application:
Information provided for Professional Florists, Floral Art Designers and Floristry Retail

Contact Kate Hillier kate@nzfgs.co.nz 021 75 3355
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Dear Flower Enthusiasts!

Thank you fotaking the time to read this document and fgour potential interest in exhibiting at the
inaugural New Zealand Flower and Garden Show. The show will take place in Auckland fréfh the 2
November— 3" December2017, the show wilbe taking place at The Trusts Arena, Waitak&teere are
many different exhibitiorcategaies for you to select from including a number within the floral art
marquee which we hope will be of particular interest to you.

The popularity of floral art is on the increase which is why we know this will be one of the most popular
marqueesandthat the 60,000+ visitorswill be thrilled at the qualityand diversityof both professional and
floral art on display.

The marquee exhibits are open to professional florists (who want to promote their businesses) floral art
experts (who might be keeto promote their clubs) and passionate, skilled amateurs (who might like to
enter just for the challenge and fun of ithlso available are floral retail sites where flowers and floral
accessories may be solédfully carpeted and floored marquee hasérededicated to floral art this year.

We are also delighted that the FLONDungApprentice Florist of the Year competition will be held in this
marquee during show week

We will do all we can to aid you in exhibiting at the show, and this documeme istart. Included is an
explanation of the application process, the rules and regulations on taking part, and a lot more Aistail.
provided is detail on the gran{there is no cost for exhibiting, unless entering the retail category) did you
know an$1,800 grant is proviedl to key exhibits and3R0 to all 3 x 3 metre exhibitsAnd to complete the
information provided in this document is detaih the judging criteria and process, all designed to help you
achieve your best at the show.

| am keen tanake this the best, most inspirational and uplifting marquee at the stlemonstrating the
floral art skills of New Zealanders who are (in my opinion) amongst some of the best in the vigdad. |
require any further information please dwt hesitate tocontact me, would love to chat through options
with you.

Kind Regards

b Hlo

Kate Hillier
Event Director




ForReference NZFGS refers to New Zealand Flower and Garden Show Management.

SITE COST AND GRANT

Site Cost

Often one of the first questions when someone is considering exhibititfgedtower showis:* wh at i s.Ift he
you are exhibitingn a horticultural category of the floweshow,there is NO COST for your site. The flower show
provides the site fre of chargeany cost incurred ipurely against the creation of your exhibin fact, the flower

show providegrants to help offset some of your exhibition costs.

Grants

While there are many things that contribute to the final standard of a displag,significant component is the
budget. It is esntial that all exhibits at the flower shoare of a significantly high stanaghand to facilitate this
grants are provided.

1 All FloraExhibitors(except retail)are eligible for a grant. A grant is aeed to be approved once an application
for a site has been accepted.

1 The entire grant must be spent on the exhibit. Evidence of this may be required by show management should
there be any queries.

1 The size of the grant allocated depends on each exhibition category and the size of the exhibit (as set out in the

Exhibition Categories section).

Exhbitors will need to invoice the flower show to receive the grant.

If the exhibitor is GSregisteredthen GST should be added.

Generallygrant applications will be paid on the 20f the month following invoicingin exceptional

circumstances it may be possible for an earlier grant payment to be made. Please apply dit€aty itllielin

this instance.

1 No site for which a grant has been approved may cancel. In the event that the Exhibitor to whom the site grant
has been made should fail to exhibit or fail to exhibits standard acceptable tdZFGShe exhibitor will refund
the grart in full toNZFGS.

FLORAL CATEGORIES
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There are a number of different exhibition categories, and selecting the correct category to enter is extremely
important. If you are in angtoubt, please discuss your selection wilate Hillier

A marquee foshowing the very latest in floral fashion! This margquee has grown increasingly popular as
we strive to bring a piece of the garden into our home providing an opportunity to demonstrate our design
flare.

To stretch the imagination of both visitorsandexb i t or s and for a cooeradi na-
theme is applied each yeaf.he theme this year iCelebrating New Zealand’s multi-cultural society.’

The theme should be used as a guideli@ a starting point from which the design process start. It is
not required that the designs will follow the theme literally.




Within this marqueedhere arefive types of exhibitor:

1 A professional florist and team.

1 A conglomeration of people such as adloart club or society, or likmindedindividuals.

1 Individualfloral artistsor professional floristsWhilstindividualsmainlychose to compete in the
Individual FloraArt competition they are alsaelcome to enter a larger exhibsategory, which
provides a lager spacend a longer thesa@le in which to achieve it.

1 Apprentice florists (please contact Kate Hillier if you are interested in this category).

1 Retailers selling specific floral art accessorieease note that no grants are available for this
category details of the retail cosésxd more information on this category are shown towards the
end of this document.

Grants
Size Viewing Grant
Plinthdisplay 100% from the front $200 + GST
(with limited viewing from the sidgs
3 x 3 metres 1 side $500 + GST
6 X 6 metres A variety of options $1,800 + GST

The frontage of the site may increase for example you may apply for 8 & 8rmetre exhibit.

Flooring - This marquee has level wooden flooringedaid with grey carpet tiles.

Panelling - Black &hibition panelling (2.3m highs provided These panels aréelcroreceptive and
backdrops can be attached to the walls. Small tacks or drawing pins may also be used. Care when
watering arrangements near the panelling is essential.

Materials - No fake or plastic plant material of any kingpermitted; however limited dried plant material
may supplemenbr accessorisan exhibit

TYPE OF EXHIBITS

Retail Site

If you are interested in applying for a retail site, where floral material and accessories etc. can be sold,
details areat the rear of this document.

Key Feature Sites
1 Feature Sites are a minimum of 6 x 6 metred armaximum of 10 x 10 metres.
1 Sizing can be altered at the request of thdnétor please contact NZFGSM.
1 Generally, these exhibits are viewed from 4 sides and therefore require no exhibiinatlipg.
1 If you proposed exhibit is any different from the above again, please contact NZFGSM

3 x 3 Metre Sites
1 Black Exhibition Panelling is provided around each of the 3 x 3 metre exhibits around the sides anc
rear of the exhibits
1 Therefore, thes@xhibits are viewed from one sidethe front.
1 The frontage of the site may increase for example you may apply for a 6 or 9 x 3 metre exhibit.




1 Those exhibits on the end of rows can request shorter depth side walls (side partitions are required
for stability) so that the exhibit is viewable from two sides. If you would like an end of row exhibit,
please specify this on your application form.

Plinth Display/Floral Art Individual

1 Demonstrate your talent on an individual basis (this does not exclude youtéiking part in group
designs a well) amateur andnefessional entries accepted.

1 Please note that this year the Floral Artividual exhibits ardree standing displaysositioned on a

plinth provided by the flower show. No backdrop is allowgdst pkin black panelling again

provided by the flower show.

The plinth will be 1 metre squared, and raised 20cm off the ground.

Displaysareto be designed and judged from four sides, though predominately viewed from the

front.

There will be a gap of 1.5m between each exhibit, providing adequate working space.

Plant material must prelominate over all other components in the exhibit. Painted or artificially

coloured plant material may be used with discretiéwtificial flowers are not permitted.

1 Please note that thits NOT a timed competition.
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FLONZI Apprentice of the Year Competition

A fantastic opportunity for newcomers to the industry to demonstrate their skills in a live competition that
takes place in front of the flower show visitorsiformation on this category is detailed in a separate
document. Please contact us to receiveopy.

SIGNAGE

NZFGS Signage

T

T

NZFG3ill provide all exhibitors with aNZFG$®randed site naming sign which has the site or
exhibitor name, and site number. These naming signs must be displayed on all exhibits.
Naming Sign Sizes:

All floral exhibits except floral art pedestal displdysvesite naming signs 900mm x 300miwloral Art
Pedestal Displays hamaming signs 210mm X 290mm

Exhibitor Signage

T

If an exhibitor wishes to display additional signage (including site naming signadgmatory notices

or labels, or sponsorship credit boards) these will need to be provided by the exhibitor and must
conform with the specific signage allowances for the category in which the exhibitor is exhibiting (see
below)

Design brief angllanting pansarein addition to thespecific signage allowance for eaztegory, they
should be no larger than 750mm x 500mm.

Sponsorship credit boards must relate to sponsorship of the exhibit(s) on which they are sited and mus
be no larger than 750mm x 500mmNZFG&eserves the right to reject any signage which they
consider [in their reasonable opinion] to be unsuitable.

All signage must be tasteful and in harmony with the exhibit as a whole. Please ¢¢AREE you

have any queries about the appropeaess of signs.
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NZFG$eserves the right to remove or request alteration of any signage which they consider [in their
reasonable opinion] to be unsuitable, and/or to insist on its replacement with a sign which conforms to
these rules, which may be donettout notice if efforts to contact the Exhibitor have failed.

No additional signage may be added to an exhibit after the time given for the completion of staging.
Signage must be in place before judging takes place. Signage may (where applicable) bedake
account by the judges.

All signage must be confined within the exhibi
No trophies, medals or advertisements of previous awards may be displayed.

Banners are not permitted.

Floral Marquee Signage Allocation
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Additional signage should measure no more than 750mm x 500mm in total.

Signage allocation may be split over a number of signs i.e. two signs 375mm x 250mm.

Please note that the signagdlocation is increased fdafey Feature Exhibits, dependent on their size.
For PlinthDisplays dditional signage should measure no more than 297mm x 420mm in-toha! size
of an A3 sheet of paper.

MEDALS & AWARDS

The aim oNZFG$ to create a preeminent event of the high& standard of exhibition, primarily focused
on the floral art, horticultural, landscape design and construction industries. Judging of all exhibits ensure
guality and high standardfat would compete equally with other international flower shaws

Medals

T
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Fourmedal grades for eachxhibition category are available for rewardNZFGS Gold, Silver, Bronze
and Merit award.

Medals are awarded by judging panels of three or ngualifiedjudges.

Certificates will be distbuted at or immediately aftethe flower show.

Sgns displaying the medal won will be distributed to the exhibitors during the afterobtime media
event, immediately prior to the gala openirfgr display during the week of the show.

Medal | Points Required
Gold | 85100

Silver | 70-84

Bronze| 50-69

Merit | 40-49

Best in Show Awards
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FourNZFGS8Best in ShowAwards are available for reward to medainning exhibits within any of the
horticultural exhibition categories. (A sixtlwvard is available to Retail Exhibitors only).

TheBest in ShovAwards are awarded by a specjatiging panel, with critical input from the full body

of judges.

Judges reserve the right not to make any Best in Show Award in any year if, in their view, standards of
excellence are not achieved.




Below arethe Best in Show awards thdofal exhibits are eligible for:

Best in Show Award Criteria

Overall Best in Show | This is the preeminentNZFG&ward which is rewarded to the

Award exhibit deemed by the judges to be the best exhibit in the
entire show

Desgn Excellence 1 This award is awarded to the exhibit which complies ma

successfully with th&lZFG8esign criteria.

1 The principles of design excellence are applied to all
horticultural exhibits including floral design.

1 Only those exhibits which haveen awarded a Gold
medal are eligible for this award.

Other Awards Criteria

Peopl e’ s CH{ Thisaward isjudged solely by visitors who vote during tl
early period of the Show for their favourite exhibit.

1 Judging takes place between NoonTuesday 2%
November and 12 Noon Friday 24th November

Special Feature Demonstration of one exceptional, unique, feature within an
exhibit. This award is open to all medal winners

Apprentice Florist 1 Run in conjunction with FLONZI th@mpetition is run

of the Year Award throughout the show week, with the ultimate winner

announced on the Sunday.

JUDGING INFORMATION

Criteria Background
Each exhibit will be judged according to thieEFG$ategory judging criteria please see below. If you
require furtherclarification,please contact Kate Hillier.

The judges will be informed of any exhibitor which has breached any of the terms, conditions and rules se
out in this guide, and this inforntian may be used by the judges in their assessment of the exhibit.

Pl ease be aware that the judges aclkosekelygspect
written note should be added to the exhibit brief if there are safety reasonsthisyshould not occur.

Floral ArtJudging will take pladeom Tuesdaylay B November Where an exhibit is incomplete at the
time of judging, the exhibit will be judged as it stands at the deadline. The exhibitor will be required to
leave the site ad Show venue while judging is taking place, but will be able to complete their exhibit at a
time organised with Kate Hillier. A sign stati
the exhibit, so as to avoid confusion for visitors.

Eachfloral artexhibit will be judged according to the judging criteria as set out in the table below.

The decision of the judging panels is findb discussion will be entered into.



Judging Criteria

Location Theme/Brief Judging Criteria Marks

FloralArt ‘“Cel ebr at|Design 40

Marquee Zeal and’ s|Useof Colour 20
cul tural Expression & Suitability 15
The same judging | Distinction & Originality 15
criteria applies to | Conditionand Finish 10
each category TOTAL 100

Further information on judging criteria
Key Exhibit Design & Construction ideas to consider:

T A key aspect of the show is to inspire and a
when seeing your display.

1 Have you made the best use of space?

1 Is the backdrop appropriate and in harmony with the exhibit as a whole?

1 Is the exhibit attractive from all the sides from which it is viewed?

1 Does the design capture the space?

1 Originality and creativity: While theie always trends within design, have you incorporated
originality into the display?

1 Use of design elements: Such as use of form, line, colour, texture, etc.

1 Use of hard and soft material: Are the materials used appropriate to the design?

1 For plantquality reflect on the plant association, relevance, colour, texture and size.

1 Do materials look authentic?

1 Is the structure sound?

1 Is all construction safe and finished to a high standard?

1 Does the display conform to the flower show construction rules ragailations?

EXHIBITOR EVENTS

Exhibitor Evenings

1 AnExhibitor evenindor this marqueewill be held later irthe year, designed to guide exhibitors
through the planning process of creating the best possible exhibit.

1 Visitors toNZFG8emand the highest quality exhibits that will be judged to international standards.
NZFGStaff will draw on their many years of experience to help advise exhibitors on how to achieve
that end.

1 A large component of these evenings is a question and ansession which provides an opportunity
for open discussion. It is also an ideal opportunity to meet other exhibitors.

1 Itis strongly recommended that akhibitors attend this eveningvhich can make the difference
between a successful or not succesexhibit.

1 An invitation detailing subjects that will be covered in the evenings will be sent out two to three weeks
before the eveninglt is important that you RSVP.




Exclusive Gala Opening

Exclusive Gala Openingjl be held on Tuesda38™ Novemberfrom 4.30pm—7.30pm

This is ampportunity to be among the first to see tldisplaysn their pristine state

Guests will be easily identifiabley their corsagesr wrist bandsissued to them at the gate.
Exhibitors must have their sites manned by a maximum of two staff for the entire period Biverd.
There will be a large national and international media cordiricat the Event
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Media Event

1 A specific time period is provided to media when therknsted access to the site, providing good
photographic and interview access to the exhibits and exhibitors.

1 The time period of this event will take plafrem 12 noon-3.30pm on Tuesday8® November. It is
strongly recommended that you make yourselves available at this time.

1 This provides an ideal opportunity to attract media to your exhibit by way of an official opening,
celebrities visiting your exhibit etc. A timetable of such events will be prodacddiistributed to all
media.

APPLICATION PROCESS & SITE ALLOCATION

Application process

1 Any person, business, company or other body may apply for a site to stage an exNbBEGS

1 Application formsnust becompleted (a copy is included at the endtlos documenj and postedor
emailedto the New Zealand Flower and Garden Show. Enfaidnzfgs.co.nar post toPO Box
60348, Titirangi, 0642

1 NZFG3uill consider requests for specific sites, although they are not bound to accept such a request.
Please contadate Hillierto discuss sites in further detail.

Acceptance by exhibitors

1 Application for a site by an exhibitor and/or the acceptance sit@offered shall mean that the
exhibitor agrees to observe and conform to (and ensure its employees, consultants, contractors or
anyone representing or working on behalf of the Exhibitor) conform to:

A The terms, conditions and rules outlined in thisdguand the Exhibitor Information Booklet;

or

A Any additional terms, conditions and rules in connection with the Show reasonably advised by
NZFGS

Assessment of application

Applications for a site &iZFG%ill be assessed YZFGS

NZFG&dopts a good faith approach in assessing all applications. Choosing the highest standard of
exhibitor is crucialo the integrity of the Show.

Applications for a site willdbassessed against tleeteriashown below(not necessarily in order of
importance):
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Application assessment contd:

A The relevancéo a garden show and to the selected exhibition area.

A The impact of the display design.

A Past performance and level of presentation demonstrated by the applicant.
A The number of sites/grants available.

Allocation of Site

T
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A site is allocated bMZFGSat its sole discretion, after the careful assessment procedure described
above.

If an exhibitor wishes to request a specific area/exhibit site within the show this should be done at the
time of application.NZFG®iill endeavour (where possible) to work with these requests but at no

stage can this request be guaranteed.

Exhibitors arenotified in writing at least three weeks after receipt of the application as to whether or
not they have been allocated a site.

An exhibitor may not sublet, or otherwise part with, the whole or any part of the site allocated.

Cancellation of Site Allocation

T

After the allocation of a site, and before the Show opening, matters may come to the attention of
NZFG3%/hich either they were not aware of at the time the site was allocated to a particular exhibitor,
or which have arisen since the time theeswas allocated. If, as a result of suchtters, NZFGi8 its
reasonable opinion considers the attendance of the exhibitor at the Show would be prejudicial to the
interests of the general public or the good nameNAFGINZFG$eserve the right to cand®r amend

any allocation of a site.

NZFG$eserves the right to cancel the site allocation, and therefore this entire agreement, if any of the
terms, conditions or rules contained in this guide or the Exhibitor Information Booklet are infringed.

Alteration of sites and exhibits
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NZFG$eserves the right to:

A Make alterations to the layout and size of any site allocated at any time, if necessary to the layout
of the Show as a whole;

A To refuse any article to be shown which it considers unsuitable, and toresiis removal from the
Show site even though it may have been put on display.

By the exhibitor

T

Exhibitors are allocated a site on the basis of the technical and design briefs appraN&e6p Any
significant aspect of an exhibit changed from that on the application form must be notifi€dtt
Hillier.

If NZFG8onsiders, in their reasonable opinion, that such a change is unsuitéblG $eserve the
right to refuse to allow any exhibit grart thereof to be shown / cancel the site allocation.




EXHIBIT CONSTRUCTION RULES & REGULATIONS

Construction
While exhibits aNZFG&r e treated as ‘temporary structures
exacting and safe fashion.

Maintenance and protection of site and exhibit

1 Sites and exhibits must be maintained to a high standard at all times.

9 Materials such as gravel, shingle, stones, pebbles, shells, chippings (e.tyreog;granite, glasgtc.)
or any material likely tdlamage the carpeting or exhibition panellingist not be placed directly oor
against them. Anguch material must be placed on a thick, strong ground protection barrier film or
cloth to provideprotection and to enable complete removal of the materialrthg breakdown.

1 Exhibitors must take care of the immediate surroundings of their site and exRildase keep it neat
and tidy.

1 Conditions can be warm and dusty. Daily maintenance and care of components (including plant
material) is an essential part of exhibiting. Replacing plant and floral material throughout the period of
the Show is permitted, indeed expected.

1 Watering andmaintenance of sites and exhibits can only be performed outside Show open hours. Site:
will be accessible for this purpose from 7am to 9am and after Stosing.

1 Please be aware that no maintance of exhibits can take place befdr2 noon Tuesdagg®h
November

Water

1 Water is available at all times from standpipes throughout the sitelandntranceso eachmarquee.

1 Exhibitors must provide their own hoses and connectors or buckets with which to transport water to
their sites, ensuring all items aramed. Please ensure hoses and connections are leak free and
disconnected when not in use.

1 Watering of exhibits should only take plagetside of Show open hours.

Lighting

1 Standard overhead marquee lighting is provided withéth of the marquees.

1 Thematerial of the marqueesan givea yellowing effect to exhibits. Exhibitors in thrarquees may
overcome this by the use of constructive lighting.

1 Any lighting must be installed according to the guidelines of the manufacturer and managed

appropriately duing the Show public opening hours.

Spotlights must be directed at items within the display and should not be directed externally.

There is no requirement for external displays to use lighting, but they are encouraged to include such

lighting shouldt be desirable for the appearance of the display.
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Electricity

1 Al10amppower supply will be provided to each site.

1 All electricity supplies will be placed as close as possible to the back right corner of the site (when
viewed from the road frontage).

T Alternative placement can be arranged direct]l
cost.
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Exhibitors requiring additional power supply should speak directly with the electrical contractor, and
additional power will be supplied at theost of the exhibitor.

Any exhibitor requiring wiring should make sure that it is installed and tested by a suitably qualified
electrician.

Health and Safety
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Rules and obligations concerning health and safety are contained in The Health and Safety Guide whi
will be distributed closer to the showt is essential that all exhibitors conform to these strict rules.
Exhibitors will be obligated to sign the Hiednd Safety Form an visitthe Site or Exhibitor Office

on arrival on the Show site for the first time. At this time, Exent Directoor Operations Manager

will show you to your site pointing out any hazards.

Exhibitors must provide a copy of thewn Health and Safety document on or before signing on to site
for the first time. This can be emailed to the Operations Manager. If assistance is required in regards
to Health andSafety please contact the Operations Manager.

Build-up

T
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Exhibitors wilhave access to their sites from and until the dates and times set out in the Key Dates
section. No Exhibitor may commence builg until they have signed in at Exhibitor Services.

Final setup is to becomplete by the date and time set out in the K@gtes section. All tools and
materials used in construction must be removed from the site by finalipet

Floral Art Exhibitors are to down tools and leave bigegBpmon Monday27" November

Information leaflets

T
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NZFG$eserves the right to remove or request that exhibitors desist from distributing information
whichNZFG$onsider [in their reasonable opinion] to be unsuitable or not in keeping witiNlBBEGS
event. This may be done without notice if efforts to contiet exhibitor have failed.

All labelsand signsnust be tasteful and in harmornyith the exhibit as a whole.

NZFGS$eserves the right to remove inappropriate labelliagd signage This may be done without
notice if efforts to contact the exhibitor havailed.

Approved Materials
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All materials used must be fire resistant. Approved materials include wool, sail cloth, nylon taffeta,
flame treated cottons and thick panel plastic.

Items not allowed
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Materials exuding a foul, unpleasant or offensive od@ncluding spray paints, aerosols and fibres).
Nothing which, in the opinion diZFGSdetracts from the presentation of the plants or products on
display, or from the general appearance of the Show.

Any item which is not fire resistant.

Any item which is hazardous likely to present a health and safety fime risk.




Items requiring special permission
The following items may only be exhibited or used within an exhibit with the special permissian of
Event Director

Straw and/orhay

Polystyrene

Fruit or flowers artificially attached to a plant or spray
Live animals of any kind

Music/sound effects

Videos, DVDs, slides, audio and film

Vehicles and/or other substantially branded items

I v v D D

Animals
All animals are strictly forbidden at the Show site at all times, with the exception of guide and hearing
dogs.

Children
Childrenless thanl6 years of age are not allowed on to tBaow site during the buitdp period when the
site is designated a cotmgction site. Unless competing in the managed School Garden Competition

Sell-off

T
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There is a specified amouaf time for seHoff at the Show when exhibitors may sell plants and

products from their diplays. The Show selif takes placefrom 5pm onSunday 3 December

It is essential that exhibitors not start the seff early as people attending for the selif only are not
allowed on site until immediately before the selif starts.

Sold items may be removed from the site once the-slhascommenced. Larger items may be

reserved (at the risk of the exhibitor) prior to the seff taking place. The rest of the exhibit must not

be dismantled until selff ceases.

Show visitors can keep their, previously used, flower show tickets and enter the flower show from 5pm
free of charge.Alternatively,specific selbff entrance is allowed for a charge of $5 per person.

Breakdown

T
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Exhibitors must consider how they will effectively manage and staff the breakdotke sfte at the
conclusion of the Show. Exhibitors must remove from the site everything that was brought in including
any rubbish.

Exhibitors must not breakdown thesites before selbff ceasesand/or the show closes

Any exhibitor breaking their site dowprior to 6pm on Sunda$® Decembewill seriously jeopardise

any future applications for a site AIZFGS

Breakdown finishes at the date and time set out in the Key Dates section, and security will be on site ti
then.

On the final day of the Show, after the Show closes, Exhibitors are strongly advisear tihelr sites

and remove any valuableroperty from the Show site. Where valuable goods are left on site

overnight, Exhibitors are recommdad to engage the services of their owecurity guard.



Reinstatement and Site Clearance
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At the conclusion of the Show, all sites must be left in the statetti&t were presented

All Exhibitors are required to obtain site clearance from the Operations or Event Director before final
departure from the Show site.

The full cost of any rnstatement work or clearance of an exhibit tfdZFG&as to conduct on behalf

of an Exhibitorif they exhibitor has failed to clear to an acceptable standawil be invoiced in full

to the Exhibite responsible at the rate of $80per hour.

PRESS, PUBLIC RELATIONS & PROMOTIONAL ACTIVITY

T
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Exhibitors may be consulted by communications staff to draw up information ie media releases, on
behalf of the exhibitor, that may be of interest to the media.

It is strongly recommended that the exhibitors also activate their own promotional campaign around
their exhibiting atNZFG&his subject will be covered duriygur Exhibitor Evening

Traditionally exhibits that get the best awards also receive the highest media recognition.
Electronic Medals are provided to the exhibitor named on the application form wiraling exhibits,
these can be used on letterheads, websitessiness cards etc.

Exhibitors may, in their printed literature, refer MZFG$edals or awards awarded, but it is important
that the date of the medal or award is mentioned and the natureha &xhibit. The medal or award
may not be advertised by anyone other than the Exhibitor.

Programme Information
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Exhibitors must provide tthe Event Directoor an NZFGSepresentative, orrequest company and
exhibit contact details and a brief desdign of their exhibit for the official Show programme.

The details provided by Exhibitors may be included in their entirety, edited or not used at all, at the
discretion ofNZFGSIf an exhibit is being sponsored, Exhibitors need to decide whethexthibitr or
the sponsor’s details should be |isted.

It is the responsibility of the exhibitor to provide the information in a timely fashion. If the information
is not received by theleadline,then the flower showmanagement take no responsibility for its non
inclusion in the show programme.

Promotional Material and Intellectual Property
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The Exhibitor may not use tid¢ZFG&ago or Marksor other intellectwal property belonging tiNZFG$

any manner, without the por consent otthe Event Directar

The Exhibitor acknowledges tHdZFG&etains sole control over the creative content and all intellectual
property in connection wittiNZFGS

Unless the Exhibitor has obtained the prior written consenN@FGS3o the contrary, the Exhibitor
consents to the exhibit or any part of it being photographed, drawn or painted by anyone appointed or
permitted by NZFGS0 make photographs, drawings or paintings, and to the reproduction and
publication of such photographs, drawgs or paintings.




FLORAL DISPLAY TERMS & CONDITIONS

Cancellation of Show

1 NZFG$nay cancel or postpone the Show on any or all of the Show open days owing to a force majeur
event (including floods, earthquakes and other acts of God) or inclement weather conditions (whict
means weather conditions that are unacceptable NZFGEin tha such conditions would impair
performance, cause damage to equipment, or raise health and safety concerns.

Insurance
1 NZFGSnd carries third party insurance cover in respect of any such claim through its liability or
negligence during the Show.

Exhibitor insurance

T I'nsurance cover for | oss or damage to Exhibitc
Exhibitor. Exhibitors are encouraged to obtain insurance cover for their property.

1 Exhibitors are strongly urged to take out insurano cover the possibility that the Show may be
cancelled byNZFG8ue to a force majeure event or inclement weather conditions.

Liability

NZFGS

1 NZFGSwill not be liable for compensation for loss or damage by theft, fire, water, accident, the
requirements of the local authority, or any other cause whatsoever.

1 NZFG®as no responsibility to any but its own employees and members of the public.

Exhibitor

1 All exhibits will be staged, and all personal property will be placed, at the risk of the Exhibitors. Althoug
NZFGarranges24-hour professional security cover of the Show site, Exhibitors are solely responsible
for the security of their property befe, during and after the ShowNZFGS%vill not be liable for any loss
or damage whatsoever caused.

1 If the Show is cancelled on any or all of the Show open dates, joremson due to a force majeure
event or inclement weather conditiols Exhibitors sHanot have a claim oNZFG8$r its employees for
loss, damage, interest, or compensation.

Confidentiality
Any agreement reached between the Exhibitor &NAFGSs to be treated as adidential between the
parties

Indemnity

1 The Exhibitor shall indemnilyZFG$ respect of all costs (including legal costs), claims, liabilities, losses,
damage and expenses suffered or incurredNAFG&nd any other person claiming throutfzFG&s a
direct or indirect consequence of any unkaly negligent, tortuous, criminal, reckless or dishonest errors,
acts of omissions of the Exhibitor in the performance of its obligations under this Guide and the Exhibitc
Information Booklet.

1 The Exhibitor warrants that it has the authority, copyrigipes;missions or licences that may be required
for their exhibition [(including, but not limited to, permission from the owners of plant variety rights




under the Plant Variety Rights Act 1987)] and shall indemnify and keep indemNZie@3$rom and
againstall claims, liabilities, losses, damage and expenses suffered or incurieédHfy$ connection
with any breach of the Exhitor of these warranties.

Refunds
1 No deposit refund will be made to retailera/ho fail to exhibit.

KEY DATES FOR FLORAL DISPLAY EXHIBITORS

The Key Dates set out below will be repeated in the Exhibitor Information Booklet, along with any further
dates which were unable to set asthe date of this publicationPlease Note:

That Dates & timemay be subject to alteratiohy the NZFGS These dates are applicable to th@l7
calendar There is some flexibility regarding deadlines and timeframes, please discusSweith Director

Monday 31st July
FloralExhibitor application deadline

Friday 25 August
Programmdnformation Deadline
FloralExhibitor Evening (TBGwait invitation)

Thursday 26" October
7pm Final Exhibitor Evenirfigr all exhibitors Exhibitor passes and builgh information will be distributed
at this time.

Monday 30" October
ExhibitorPasses & Buidp Information distributed to those that did not attend finatibitor Evening

Thursday 16" November
All marquee siteare available to commence builgp,

Monday 27t November
8pm All exhibitors to have completed their displays anddeaé

Tuesday 28th November

From 12pm Site opens for all Exhibitors and medlia.vehicle access.

12.30pm Award distributiomommences

4.30pm Exclusive Gala Opening (all exhibitors are required to have a representative manning their site).
6pm OpeningCeremony Presentation oBestin Showawards.

7.30pm Site closes

Wednesday 29th November
Event opens to visitors 10arm6pm




Thursday 30th November
Event opens to visitors 10ambpm

Friday 1%t December

Event opens to visitors 10ambpm

At present,we are still considering holding a late nightenday, closing the show at 106m, your
feedback on this consideration would be appreciated.

Saturday 2" December
Event opens to visitors 10am6pm

Sunday 3" December
Event opens to visitors 10am6pm
Show SelDff starts at 5pm

Wednesday 6™ December
All marquee &hibitors to have completed breakdown

Friday 8" December
Last opportunity to apply for Exhibitor Grant
Payments made on the #®f the following month.

Maintenance of Exhibits

Access for Exhibitors from 7amuntil 9am for maintenance and restocking except Tue2giy
November.

Alternatively this can be done once the site has cleared of visitors at the end of the day.
All vehicles to be off site by 9.00am each day from Wedag29™" November.
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FLORAL FASHION MARQUEE APPLICATION FORM %\(é\?YW

Y2
[ \J V4
’\m,‘, d&) % ’ ,.'p -
VIR,

PLEASE NOTE, EXHIBITORS APPLYING TO BE A PART OF THE SHOW WILL BE =N/ %
SELECTED BASED ON HOW THEY COMPLIMENT THE NZ FLOWER & GARDEN W & gardm
SHOW. ACCEPTANCE IS NOT GUARANTEED. SHOW

Company Name:
Contact Name:
Best phone number:

Best Emadi
Postal Address: Post Code:
Website:

Category Size Cost/Grant

Total:

Please include a brief description of your intended horticulture exhibigou do not conform to the previously
stated exhibitsizesthen please notify here the size and number of viewing sides you would prefer. Also, please

include a brief description of your exhibit. Don’'t
details!

Signed:

Contact Name: Date:

Please scan and email your applioatplus any supporting images and/or sketched site designs to
info@nzfgs.co.nar post to NZ Flower and Garden Show, PO Box 60348, Titirangi, Auckland 0642



mailto:info@nzfgs.co.nz

PRIVACY STATEMENT/DECLARATION

Privacy Statement

1: Bycompleting an Application Form you are providing persamfarmation about yourself tiNZFGS
You agree thaNZFG$nay use that information for the purpose of facilitating an exhibiNZiFGS

2: You agree that you may be contacted by way of post,ietremsmissins, and by telephone and that
NZFG3ill not be responsible for third parties accessing any mail, email transmissioalephone
messages sent to you.

3: Personal informaon about you will be held bMZFGSYou may have access to thatdmrmation and
request changes to it.

4: You are not required by law to provide personal information. However, if you do not supply the
information requestedn this Application Form theNZFG$ay be unable to process your application.

Declaration

I, the Applicant, undertake that:

1 The information provided in this Application Form is correct.
1 I have read, understood and accepted the terms, caaodg and rules contained in this document.
1 I have read and understood the Privacy Statement.
1 I have authoried NZFG$ use the personal information contained in this Application Form for the
purposes set out in the Privacy Statement.
CONTACT DETAILS
Kate Hillier Event Director
Kate@nzfgs.co.nz Mobile 021 75 385
Trisha Webb Operations Manager
Trish@nzfgs.co.nz Mobile 021478 650
Tess Langworthy  Exhibition Coordinator
tess@nzfgs.co.nz Mobile 021 1870771
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Floral Retail Exhibition Information and Application Form

[
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& garden,

SHOW

29" November — 3" December 2017
The Trusts Arena, Waitakere

Contact: Tess Langworthy  tess@nzfgs.co.nz 0211 870 771

N

fewer & garden,
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Floral Retail Information

RETAIL SITE CATEGORIES

* First measurement denotes site frontage; second measurement denotes depth of site.

** Prices quoted are exclusive of GST.

*** Please note none of these categories include furniture

% \Whilst floristry retail hasbeen highlighted you would be welcome to apply for any of the retail categories.

Category

Category Description

Size Site *

Cost + GST **

Floristry
Retail

These sites are positioned within or near to the entry/exit to the floral fashion
marguee. Includeth this category are cut flower sellers, and floral art accessqg
retailers. As these products are sought after by show visitors a heavily discou
rate has been set.

Includes: Covered marquee structure, power, light fixture, official retailer
identifying signage, exhibition black panelling and pro flooring if external (plas
event flooring). Carpeting if the site is within the floral fashion marquee Wate
accessible nearby

3m x 3m

6m x 3m

9m x 3m

$1,710
$3,330

$4,860

Premium
Retail

These sites provide a convenient move in, move out option.

Includes: Covered marquee structure, canvas marque dividers, exhibition
panelling, wood flooring with carpet tiles, power and light fixtures plus official
retailer identifying signage. Water is accessible nearby.

3m x 3m

6m x 3m

9m x 3m

$3,330
$6,300

$8,910

Retail
Street

These sites are the show’ s most po
show creating shopping destination areahis area provides a more economica
alternative for those wanting the benefit of the move in move out option.
Includes: Covered marquee structure, power, light fixture, official retailer
identifying signage, exhibition black panelling and pro flooring (plastic event
flooring). Water is accessible nearby

3m x 3m

6m x 3m

9m x 3m

$2,520
$4,680

$6,480

Exhibition
and Plant
Retail

Principally nursery exhibitors for plant sales fit in this category. Other exhibitg
this category must have 100% specific gardening products, and must adhere
following: 75% of the exhibit would be displayed in a creative, exbibfashion
with only 25% dedicated to active selling.

Includes: A covered marquee structure which includes canvas marquee wall
dividers, picket fencing, power, storage and light fixtures plus official retailer
identifying signage. In addition to thaty€ to the display nature of these sites,
some storage space is made available, at the rear of your site. There is no flg
to allow for ease of watering plant material, water is accessible close by. Pleg
note the coss DOES NOT includghibition back panelling.
Terms: A site display plan is to be submitted and approved prior to acceptance
Please note that if you wish to sell other ngardening products within the same
retail site, the percentage area dedicated to these products would be chatged
Premium Retail pricing.

3m x 3m

6m x 3m

9m x 3m

$1,710
$3,330

$4,860

Stand
Alone

On a “Offer Only” basis as space i
case in a unique and unmarked site.

Includes: A dedicated power supply plus official retailer identifying signage. Y(
may erect your own high quality plain white marquee at your cost. Please not
that externally branded marquees are not acceptable.

Terms: A site display plan is to be submitteddaapproved prior to

acceptance.

4m X 4m

6m X 6m

10m X
10m

$3,040
$6,660

$18,000




Terms and Conditions

Should your application be successful, New Zealand Flower and Garden Show Management will send you an
invoice, your first payment will confirm your acceptance of the terms and conditions as stated in this document.

Show Sites

NZFGS reserves the rightdbange the show layout and site positiosdter the allocation of a site, and before the
Show opening, matters may come to the attention of NZFGS which either they were not aware of at the time the sit
was allocated to a particular exhibitor, or whichvikaarisen since the time the site was allocated. If, as a result of such
matters, NZFGS in its reasonable opinion considers the attendance of the exhibitor at the Show would be prejudici
to the interests of the general public or the good name of NZINZEGS reserve the right to cancel or amend any
allocation of a site.

Site Selection
Site selection is subject to availability and discretion of NZFGS.

Acceptance

Applications are subject to acceptance by the Exhibition and Retail Coordit@tionsing the highest standard of
exhibitor is crucial to the integrity of the Show.

Applications for a site will be assessed against the following criteria (not necessarily in order of importance):

A The relevance to a garden show and to the seleeteubition area.

A The impact of the display design.

A Past performance and level of presentation demonstrated by the applicant at other similar shows and/or
events.

A The number of sites available.

Neither &EKXkanbi Ré obaAlldn e "o licationSavilldaa aheepted until the necessary site
designs have been submitted and approved by the Event Director.

Generally, a simple graph, |l ayout design is accepta
Pl ant Retaidbdéstcgheborgf must be submitted and inclu
showing elevations.

Cleanliness

Retailers are required to keep their site tidy at all times and return their site to the condition they receive it iis. If th
is not adhered to, the retailer is subject to the cost NZFGS incurs to tidy their site. Future applications to subsequer
shows could be jeopardised:he full cost of any rstatement work or clearance of a site that NZFGS has to

conduct on behalf of Retailer—if the retailer fails to clear their site to an acceptable standandll be invoiced in

full to the Retailer responsible at the rate of $300 per hour.

All Exhibitors are required to obtain site clearance from the Operations or Event Dibed¢toe final departure from
the Show site.

Health and Safety

Rules and obligations concerning health and safety are contained in The Health and Safety Guide which will
distributed closer to the show time. Retailers will be obligated to sign the HaatlSafety Form and present it to

the Site Office upon arrival on the show site for the first time. New Health and Safety regulations also require the
retailers submit their own site specific Health and Safety Plan as well as signing the copy pro\dgeds.




Build-up/ Breakdown

Exhibitors will have access to their sites as per the dates and times set out in the Key Dates section. No Exhibitor n
commence builelp until they have signed in at Exhibitor Services. Finalgéd to be complete by thdate and time

set out in the Key Dates section. All tools and materials used in construction must be removed from the site by fin
set-up. Buildup of site must be completed by 8pm Monday"™November.On breakdown exhibitors, must remove
from the sie everything that was brought in. Exhibitors must not breakdown their sites beforef@lst 2 hours

of final show day) ceaseBreakdown finishes at the date and time set out in the Key Date section, and security will be
on site till then. On thénal day, after the Show closes, Exhibitors are strongly advised to clear their sites and remove
their property from the Show site.

Show Time
Your site must be manned for all the opening hours including the opening gala evening before the show d¢ipens to
public. In the event your products are sold out, active on site participation is required.

Promotional Material and Intellectual Property

The Exhibitor may not use the NZFGS Marks or other intellectual property belonging to NZFGS in any manuter, with
the prior consent of the Exhibition and Retail Coordinator. The Exhibitor acknowledges that NZFGS Manageme
retains sole control over the creative content and all intellectual property in connection with NZFGS.

All sites will be photographed durinb@v week and remain the property of NZFGS Management and are available in
digital format on request.

Programme Information

Exhibitors must provide to the Exhibition and Retail Coordinator or an NZFGS representative, on or before the dat
set out in the €y Dates section, company and exhibitor contact details and a brief description of their companies fol
the official Show programme. The details provided by Exhibitors may be included in their entirety, edited or not use
at all, at the discretion of NZF®&®Bnagement.

Retailer’s Manual

The exhibitor manual will be distributed to all retailers by email approximately 6 weeks prior to the show. Copies wi
be available at the Retail Information Evenings. Retailers are required to read, understand andlfdfewguidelines

set out in this manual.

Contract Cancellation
NZFSS reserves the right to cancel a site allocation, and therefore this entire agreement, if any of the terms,
conditions or rules contained i rnnfribghd s document and




Key Dates

Dates and times are subject to alteration by tHEFGS

Monday 31 July
Retail application deadline.

Friday 25 August
Programme information deadline.

Friday 20*" October
Second and final payment of balance due.

Tuesday 31° October

Ret ai | er '-Blacesnetime to lge canfirmed Retailer’s packs to be
to attend onlyone of the two meetings. The separate dates are intended to provide convenience. Those
from out of town will be sent their packs by courier.

Saturday 4" November

Ret ai | er '-Blaceramartime to lge cdhfirmed Retailer’s packs to be
to attend onlyone of the two meetings. The separate dates are intended ta/jg® convenience. Those from
out of town will be sent their packs by courier.

Monday 20" November
Stand Alone Retail sites available to commence hupld

Thursday 23™ November
All Retails site available to commence buijul

Monday 27" November
8pmall Exhibitors both horticultural and retail to have completed and leave the site

Tuesday 28" November

From 12.00pm Site opens for all exhibitors and media. No vehicle access.

4.30pm Exclusive Gala Opening (all retailers are required to haaesentative manning their site).
6.00pm Opening Ceremony.

7.30pm Site closes.

Wednesday 29" November
Event opens to visitors 10.00ar6.00pm

Thursday 30" November
Event opens to visitors 10.00ar6.00pm

Friday 1% December
Event opens to visiter10.00am- 6.00pm




Saturday 2" December
Event opens to visitors 10.00ar6.00pm

Sunday 3™ December
Event opens to visitors 10.00a#r6.00pm
Show SelDff is between 5.00pm 6.00pm

Wednesday 6" December
All retail exhibitors to have completdateakdown

Friday 8" December
All Exhibition and Plant Retail exhibitors to have completed breakdown

Restocking: Retail exhibitors will be allowed access to site every morning between 7.00am and 9.00am for re stockin
their site. All vehicles must be removed by 9.15am.




Payment Details

Should your application be successful, New Zealand Flower and Garden Show Management will send you an
invoice, your first payment will confirm your acceptance of the terms and conditions as stated in this document.

TERMS OF PAYMENT & HIRE CONDITIONS
Confirmation is subject to availability afdl payment.
CRITICAL PAYMENT DATES: 50% Deposit on receipt of invoice, balance of invoice due by 1% October.

General terms and conditions:

Site not guaranteed until full balance of invoice is paid.

Where payment is not made by the due daNZFGEeserves the right to charge additional Default Interest of

2.5% per month to the account. Any expenses, disbursements and legal costs incu2B®$ the enforcement

of any rights contained in this contract shall be paid by the customer, includingeasonable Solicitor's fees or

debt collection agency fees. Receipt of a cheque, bill exchange, or other negotiable instrument shall not constitute
payment until paid in full.

The ownership of rental space for sale remains the propertyZFGantil full payment is received, in addition,

access to the event site will be denied until full payment is received. The hirer is responsible for the agreed space
and any equipment supplied i.e.: walling power etc. from the time possession of the space isltakertime the

space is vacated. Any damage caused to the equipment, will be charged at full replacement cost.

Cancellation Fee of 25% of total rental will apply for orders cancelled within two months of the show
commencement.

Once your application ionfirmed a tax invoice will be sent to you.

PLEASE NOTE : Accepted methods of payment are cheque, credit card, or direct credit.

A $27.00NZDbank fee must be added to the total amount for International Bank Transfers.

Bank of New Zealand Numbed2-1244-0125939000please make cheques payable to N.Z. Flower & Garden Show
Limited.

Ll wishto pay with my credit card.
We can only accept VISA / MASTERCARD
*Credit card fees will apply.

Card Number:

Expiry Date:

Amount (N2Z) $:

Cardholders Name:

Cardholders Signature:
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NZ Flower & Garden Show Retail Application Form

PLEASE NOTE: Retailers applying to be a part of the show will be selected based on how they compliment
the flower show, either in regards to prodwscsold or theming of your site. Particular preference will be
given to retailers who supply proof of plans to decorate their site in the images, sketches or written
descriptions provided. Due to the limited number of retail sites available and the higmeaf

applicants, acceptance of your site is not guaranteed.

Company Name:
Contact Name:
Phonenumber:
EmailAddress
Postal Address:
PostCode:
WebsitdSocialMedia:

Category Size Cost

Total

Please include a brief descriptionyafur exhibit andhe products you wish to sell.

Signed:

Contact Name: Date:




Pleasescan and email your applicati@md supporting imagesketched site designs tess@nzfgs.co.nz or
post to Tess Langworthy, ONZ Flowek Garden Show, PO Box 60348, Titirangi, Auckland 0642

Contact Us

If you have any further queries or wishdecuss anything, please feel free to contact us.
Warm regards,

Tess Langworthy

Exhibition and Retail Coordinator

New Zealand Flower and Garden Show

tess@nzfgs.co.nz
+6421 1870 771
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